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PROPERTY HIGHLIGHTS

e 1,378 SF and 1,514 SF 2nd floor spaces available for

lease, can be combined for up to 2,892 SF. & 9R ‘ ND
. \deal for reta“/ofﬁce/medical users. 3 = _@ Mminuglgoxﬁtness

— l‘;
* T mile south of downtown Orlando. Wt B FUTURE TENANT RUNNSLITIITHITE=
= | |

e Close proximity to -4 and SR 408. — = BUY e SELL  TRADE ‘ 4 —ell “hone
e Strong daytime population of 204,962 within 3 miles. i L obas

e Located just south of Orlando Health's main campus ; M FUTURE TENANT
3(

with 1,882 beds.

AREA DEMOGRAPHICS

Population Daytime Population Average HH Income Households
@ 1-Mile: 8,966 1-Mile: 14,603 Q 1-Mile: $87,938 = 1-Mile: 4,038

2-Mile: 44,339 2-Mile: 97,487 2-Mile: $72,630 = 2-Mile: 18,561

3-Mile: 120,839 3-Mile: 204,962 3-Mile: $69,503 3-Mile: 49978

JORGE RODRIGUEZ, CCIM CHRIS ALDERS

Executive Managing Director Associate I I
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This document has been prepared by Colliers International for advertising and general information only. Colliers International makes no guarantees, representations °
or warranties of any kind, expressed or implied, regarding the information including, but not limited to, warranties of content, accuracy and reliability. Any interested
party should undertake their own inquiries as to the accuracy of the information. Colliers International excludes unequivocally all inferred or implied terms, conditions O erS

and warranties arising out of this document and excludes all liability for loss and damages arising there from. This publication is the copyrighted property of Colliers

International and/or its licensor(s). ©2020 All rights reserved. INTERNATIONAL



